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17th November 2006
business pioneer is amongst first in UK to
 ‘cotton on’ to FAIRTRADE Mark
<<insert area>> business <<company name>> has today launched a pioneering range of products made from Fairtrade certified cotton as part of a UK-wide initiative by the Fairtrade Foundation. This is the first time that the FAIRTRADE Mark, the independent consumer label licensed by the Fairtrade Foundation, has appeared on cotton merchandise in the UK. The aim is to improve the lives of some of the world’s poorest farmers. 
The cotton that the products are made from comes from small farmers in <<insert origin>> who, like many smallholders supplying the world cotton market, have experienced real hardship because of falling cotton prices exacerbated by US and EU subsidies.  

As many as 100 million rural households are globally involved in cotton production and millions of small scale cotton farmers are increasingly at the mercy of falling and volatile world market prices and facing immense hardship.

<<director name>> from <<company name>> said:” XXX””

Rt Hon <<insert name of MP>>, MP for <<insert name of constituency>>, and Fairtrade supporter says: “<<insert quote>>”
The initiative is supported by Sankha Guha formerly of BBC1’s Holiday programme and Rough Guides, musician Youssou N’Dour .

Cotton products carrying the FAIRTRADE Mark are available from around 12 companies who trade through a range of independent shops, websites and catalogues throughout the UK. The full list of businesses launching Fairtrade cotton can be found on the Fairtrade Foundation website www.fairtrade.org.uk . Most of the companies involved in this initial launch already promote fair trade practices but are now independently certified against internationally agreed Fairtrade Standards. Products carrying the FAIRTRADE Mark will be available in stages following the launch.  The Fairtrade Foundation expects mainstream companies to want to source Fairtrade certified cotton now it is available. Items include women’s and men’s t-shirts, shirts, trousers, dresses, children’s and babywear, cotton wool, bed linen and underwear. 
“I will finally be able to support my family thanks to the Fairtrade price we will get for our cotton,” says Laljibhai Narranbhai, a cotton farmer from Agrocel Pure & Fair Cotton Growers’ Association in India. “I have two sons and one daughter and for the first time I can think about sending my children to school without having to take out a loan. I did go to school myself, but I want my children to get a good education and this will now happen because my income will increase through Fairtrade”.

Consumer confidence in the FAIRTRADE Mark has rapidly increased and a recent MORI poll shows that one in two adults say they recognize the Mark with its accompanying text. And when questioned, four out of five people say that the independent guarantee of a fair deal for farmers in developing countries is important to them.

“Today we start cutting our cloth to a whole new pattern in international trade – one that puts cotton farmers first not last. We are determined that this will become the trend in the cotton industry and will continue to work towards meeting the need of cotton farmers who for too long have been invisible at the end of long supply chains and at the sharp end of injustice in international trade”, Harriet Lamb, Director of the Fairtrade Foundation will say at the launch. “At the same time as meeting their needs, we are also meeting consumer demand. Shoppers have for a long time been asking fro Fairtrade certified cotton to be available to benefit disadvantaged cotton farmers and new they will be able to buy these goods.”
Photographs, product samples and profiles of producers available on request.

- ends -

For further information or to arrange an interview with companies launching or with  Harriet Lamb, Director of the Fairtrade Foundation, please phone 020 7440 7695/020 7440 7686 or mobile 07770 957451 or e-mail martine.julseth@fairtrade.org.uk / eileen.maybin@fairtrade.org.uk.

Note to Editors 
· <<Company blurb>>

· Fairtrade certified cotton products will be launched by the Fairtrade Foundation at a reception to be held at the Royal Horticultural Halls on Thursday 17th November. Journalists are welcome to attend.
· The launch event will be hosted by George Alagiah, patron  of the Fairtrade Foundation and speakers include Rt Hon Hilary Benn MP, Secretary of State for International Development, Harriet Lamb, Director of the Fairtrade Foundation, Hasmukh Patel, General Manager of Agrocel Industries, India and Phil Bloomer, Head of Policy and Campaigns, Oxfam. The briefing will focus on the urgent need for Fairtrade cotton given falling cotton prices exacerbated by US and EU subsidies and how fairtrade will benefit the cotton growers from some of the world’s poorest countries. 
· The first three Fairtrade products reaches hop shelves in 1994 and by 2003 there were around 150 products. Interest in Fairtrade has spread primarily through word-of-mouth with consumer campaigns lobbying shops, businesses and companies to engage with Fairtrade.
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